By Sandra G. Boodman
Wushiu:ﬁon Post Staff Writer
The Central Intelligence Agency
has come out of the cold and into the
warg glow of Madison Avenue prose.
In strixingly wnspooklike language
the agency, whose 30-year history has
been cloaked in secrecy, has begun ad-
vertising campaigns in 12 major news-
papers, seeking people who want a
“spirit of .adventure” and can make
“on-the-spot decisions.”

It’s the CIA’s first venture into dis- -

play advertising and the ads, which -
began runuming last weekend, come
complete with the agency’s own slo-.
gan: “It's time for us to know more
about each other.”

Its image battered by recent disclo-
sures of illicit acti‘vities by agency op-
eratives, the CIA placed the ads.in
hopes of getting more candidates for .
its entry-level spy positions. The ads,
without mentioning the word “spy” or
“agent” play on the mystique of over-
seas assignments and international in-
frigue. ) -

We're looking for 2
‘you special men and women 8
Who still have .
@ spirit.of advenfire, .

Thera aran’t many of you. One in a thousand, - -
. maybe. You're g bright, self-reliant, seif- . -
.. motivated person-we need to help us gather infor-
manon and put togattter 6 msaningtul picure of
what's happening in fhe world. One of an elite -+ -
- Corps of men and women.©. -

You can raly on your wits, your initiative, and
your skills. And, in rehufn, enjoy racogninon, po-
“sihons of raspansibilify, lifa in foreign places, plus
knawing that you balong ta a small, very speciai
group of peopia doirig a vital, meaningfut ;00 1n
the fgee of challenges and possible hardsnip.

You'd goin valuable exgarience becouse ine
_iopportunityywe offer would give you tha chanea to
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Recruiting Comes Dulol the Uold

“In these times of meaningless jobs,
here’s a career where you can make a
difference,” said an agency advertise-
ment that appeared recently in the
Philadelphia Inquirer and The Arkan-
sas Gazette. =

“You can rely on your wits . . . and
. . . belong to.a small, very special
group of people doing a vital, mean-
ingful job in the face of challenges
and possible hardship,” said another
ad in last Sunday’s Washington Post, -

Similar ads, all designed by a Man- -

hattan advertising agency, have ap-
peared in The New York Times, The
Boston Globe, The Atlanta Consti-
tuition, the Los Angeles Times and The
Washington Star, a CIA spokesman
said. : .

“The response has been really re-
markable,” said Mike Russell, an exec-
utive at Gaynor and Ducas, the firm
that designed the ads. According to
Russell, his firm, CIA field offices and
newspaper advertising - departments
have been deluged with thousands of
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| Ifyou want to be

.~ international affgirs, -
- We have a job for you.

- I's not ajob for everybady. Its for a few very spe=
. <ial men ond women who hovs the specickial-

. Withslang herdship, mcka on-ihe-spot dacisions.
- s ajobasone ofthose very special peopls who

rautine, fo acquiza val

calls and resumes as a result of the-
campaizn.

The positions that the ads mention-
pay S$14,414 to 519,263 per vear. .

Until recently the CIA only placed:
small, low key ads in newspapers and
college publications. Russell said, a
new campaign, the advertising execu-i
tive said the CIA is trying to dispel
a ‘‘certain tarnished James Bond im-
age” a perception of a “CILA person as
someone with a wig and a mask and
a silent gun.”-

“I think a lot of people thought the
CIA gets its people by cloning them or
[snatching] them off dark streets cor-
ners or something,” said Russell. But
the agency has to recruit candidates
“like any other agency or corporation,”
said James Smith, the CIA chief dep-
uLy recruiter. - o

Despite a “new openness,” CIX offi-
cials declined to reveal which ads
drew the greatest response or the
background of any applicants. “That
would not be in the CIA’s best inter-
est,” Smith said. -~ - .. -

on the.inside of

enls and skills, inteltigence, seif-relignce, and
self-motivasion o work in chatienging situgtions,

are informorion-gathering specialisis for the
Central Intetligance Agency. ..

The rewards match the challenge. Good poy
ard benefts, of course, Plus securly, But, most
important, pasitions of responsibility, the abiliy lo
use your falen!s fa ihair fultest, to escape from the
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